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Blogging is hard work - and doing it consistently is a lot harder (and more 

time-consuming) than it sounds. When you’re just getting started, the thought of 

regularly setting aside the time and energy to write and publish blog posts can 

be pretty intimidating - let alone the idea of publishing stu� people actually 

want to read and share.

This doesn’t have to be scary, though! It’s all a matter of breaking it down piece 

by piece, task by task. After all, how do you eat an elephant? One bite at a time. 

(And with a little Worcestershire sauce.)

Want to make this whole blogging thing less of a pain? Or even something you 

actually like doing, and that makes it way easier to promote your business 

online? Consider this guide and the resources linked inside your crash course in 

e�ective techniques for brainstorming, writing, promoting, and all those little 

in-between parts, too.

Let's get started!

Resources
Stay tuned ‘til the end for a list of useful resources!

Section 1



Section 2

Getting started is often the hardest part about blogging - the 

good news, though, is it’s mostly a matter of mindset.

Feel stuck? Can’t come up with any ideas? Sick of staring at a 

blinking cursor on a blank page?

Beating writer’s block and getting un-stuck isn’t a passive act - 

it’s something you have to put work into. Staring at your 

computer and just waiting for an amazing idea to pop into your 

head doesn’t work. Good ideas have to be actively discovered.

And how do you discover them? Try these three approaches...

BRAINSTORMING
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Whether you own a bicycle shop, run a landscaping business, or design and 

sew custom tutus for kittens, you can o�er the same thing on your blog: your 

unique perspective. 

What do you know how to do?

Think of your skills, your projects, your specialities. Even the little stu�! The 

things you know how to do may seem mundane or simple to you, but only 

because they’re within your area of expertise. An audience without that 

expertise will have an entirely di�erent perspective from yours - so write for 

them, not for yourself. 

Look at this popular post from Social Media Examiner about optimizing images 

for social media. This is the sort of thing the author probably does every single 

day without a second thought, but that doesn’t mean it comes so easily for the 

blog’s readers. (And the thousands of shares on this post show just how useful 

people find it.)

So again, what do you know how to do? How can you illuminate what you do 

for people who don’t share your expertise? Even the things that seem 

elementary to you may be unexpectedly popular topics with your audience.

Recognize that what you do is special, and that you 
have an inside scoop on your industry.

http://www.socialmediaexaminer.com/how-to-optimize-social-media-images/
http://www.socialmediaexaminer.com/how-to-optimize-social-media-images/
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You’ve been through a lot in your industry - whether 

it’s starting a business or creating a product, you have 

experience in your niche. (That's why you're blogging 

about it!) You’ve had ups and downs. You’ve learned 

lessons from both your accomplishments and failures, 

and your audience wants to hear about them.

 

Insights and instructions like we already talked about 

are great - but telling your audience about a thing that 

actually already happened can be even better.

 

For example, look at these headlines from Copy 

Hackers:

How We Optimized the Mad Mimi Pricing Page 

http://copyhackers.com/2014/05/optimized-madmimi-pricing-page/

The Non-Scuzzy and Totally True Story of How I 

Earned 6 Figures in 12 Months by Mastering the 

“Hidden Upwork Economy”

http://copyhackers.com/2014/12/how-to-earn-on-elance/

I Spent All Summer Running A/B Tests, and What I 

Learned Made Me Question the Whole Idea 

http://copyhackers.com/2014/10/running-ab-tests/

What do all of these posts have in common? They’re 

actual experiences that taught someone a valuable 

lesson about what they do.

 

Every story has a moral or a lesson - something the 

reader can take away and apply to their own life, or 

their own business. Go through your own past and 

ask yourself what you’ve done, what you’ve learned, 

and how those lessons might be useful to others. 

(Hint: You can learn indirect lessons from an 

experience, too! A story about trying a new method in 

your business, for example, can teach a relatable 

lesson about leaving your comfort zone. Think about 

your experiences not just in a literal way, but in a Big 

Picture way that others can relate to.)

Look back on what you’ve learned.

Whether on your blog specifically or in your business, 

you’ve known some successes. (Go you!) What did 

those successes tell you about the people interested 

in your business? What motivates them? What are 

they curious about? What problems are they trying 

to solve?

This is one reason blogging consistently is so 

important (we’ll talk more about that later, too). The 

more you blog, the better you can understand what 

resonates with your audience - what they like to 

read and what they don’t like to read. Keep an eye on 

your analytics as you go, and over time, you’ll 

develop an exponentially clearer idea of where you 

should focus your attention!

(Hint: Not sure where to start? Don’t forget to think 

about what happens o�ine, too! What sorts of 

questions do people ask you about what you do? 

What areas of your expertise are people most 

curious about?)

Consider what your readers want.

Resources
See our resource page at the end of the guide for 
tools to keep track of your analytics.
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ACTUALLY

YOUR POST

So you have an idea for your next post, your 

computer is fired up, and your knuckles have been 

dramatically cracked. Ready to write, right? 

Not quite. 

While it might be tempting to just dive right in and 

start writing, you (and your readers) will benefit a 

lot from a little planning - specifically, a little 

outlining.

When you have an idea about what you want to 

say in your post, turn that idea into an outline. You 

can create a traditional outline, use charts, list 

some bullet points - however you’re comfortable 

organizing your thoughts, so long as they’re being 

organized at all.

Just think of this as a road map you can follow as 

you write. Instead of aimlessly venturing into the 

world with only a general idea of where you're 

going, you now have a set of directions to help 

you get your points across clearly to your readers.

Now it’s time to get down to business. Using your 

outline, get your post out of your head and onto 

your screen! What you write and how you write it is 

entirely up to you - if you feel stuck, though, try not 

to overthink things and simply write it the way you 

would explain it out loud. 

(Tip: Developers use a trick called “rubber duck 

debugging” to get un-stuck when they’re writing 

code! Explain what you’re trying to say out loud to 

an inanimate object, like a rubber duck - it forces 

you to approach the problem from a fresh 

perspective you can use in your writing.)

Ask yourself a few questions before you 

start writing, like:

•   What’s the overall message of this post?

•   What points do you want to get across? 

•   How should these points be organized?

•   What examples, links, stats, images, or 

graphics do you want to use?
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Actually Writing Your Post (cont.)

And when you’ve finally finished that post?

Don’t publish it.

Seriously.

It’s time to let the thing marinate. Put it away and 

do something else, and give yourself some time 

and space from your draft. When you come back 

to your writing, you’ll have a fresh set of eyes and 

a new perspective, enabling you to better edit and 

revise. 

Science shows us that the more familiar your work 

is to you, the less likely you are to catch an error. 

When you step away from it for a while before 

revising, you’re more likely to catch errors and 

things you can improve.

When you are ready to come back, it’s time to 

polish your writing, and to polish it hard. True fact: 

First drafts don’t get published. Magazines don’t 

do it, newspapers don’t do it, book publishers 

don’t do it, shampoo bottles don’t do it, and 

neither should you.

Proofread your work for grammatical errors, typos, 

and readability. Gut things that deserve to be 

gutted. Reword parts that could be clearer. Be 

brutal - you might feel guilty about hacking away at 

your garden hedge, but it’s the only way to make it 

look like a swan!

(Hint: Try printing out your post before you re-read 

it - it can make it easier to catch things you 

otherwise may have missed!)

http://www.wired.com/2014/08/wuwt-typos/
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Actually Writing Your Post (cont.)

By now, your post is written, revised, and ready to 

go! Just one more teensy little thing to write: the 

perfect headline. 

Don’t underestimate this part’s importance. The 

title of your post is going to appear in search 

engines, on social media, and anywhere else 

people link to it. It represents your post, and it’s 

what everyone will see first, so crafting something 

enticing enough to make people click is crucial.

When you get to brainstorming ideas for your 

headlines, don’t hold back! Shoot for at least a 

dozen - even if you don’t love all of them, it’ll force 

you to approach your topic from di�erent angles.

Here are a few resources to help you craft great 

headlines that people can’t help clicking through 

to read:

How to Write Catchy Headlines and Blog Titles 

Your Readers Can’t Resist 

https://blog.hubspot.com/marketing/a-simple-formula-for-writing
-kick-ass-titles-ht#sm.0004z15h718kfeni11q125tk2sbmh

6 Lessons For Writing Irresistibly Magnetic Blog 

Post Headlines 

http://www.problogger.net/6-lessons-for-writing-irresistably-mag
netic-blog-post-headlines/ 

How to Craft Headlines That Draw People to 

Your Content 

http://www.socialmediaexaminer.com/how-to-craft-headlines-th
at-draw-people-to-your-content/ 

Now that the writing part is done, It’s time to put the 

final touches on your post! Adding images is a great 

way to make your post stand out on social media.

Images in tweets can increase retweets by an 

average of 35%, and Facebook updates with link 

previews (which automatically pull an image from 

the destination) tend to have relatively stronger 

organic reach than updates without them. This isn’t 

just about getting noticed and shared, though - 

images in your post also break up intimidating 

walls of text, making it easier for your reader to 

make it all the way to the end.

Finding images for your posts doesn’t have to be 

hard. You can do it yourself, and you can do it for 

free. Here are some resources to get you started:

Creating Free Simple DIY Images That Can 

Boost Your Visibility on Social Media 

http://blog.meetedgar.com/status-update-inspiration-creating-fr
ee-simple-diy-images-can-boost-visibility-social-media/

Flickr - Creative Commons 

https://www.flickr.com/creativecommons/

Stockvault 

http://www.stockvault.net/

Pixabay 

https://pixabay.com/

http://blog.meetedgar.com/are-you-using-these-mega-popular-types-of-images-on-twitter-you-should-be/
http://blog.meetedgar.com/are-you-using-these-mega-popular-types-of-images-on-twitter-you-should-be/
https://blog.hubspot.com/marketing/a-simple-formula-for-writing-kick-ass-titles-ht#sm.0004z15h718kfeni11q125tk2sbmh
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You’ve put so much work into your post by now that it would be a real 

shame for it to go unnoticed. (After all, the whole point of this thing is to 

attract readers.)

So, how do you get an audience?

There are plenty of ways to find an audience, but one factor plays into 

every strategy: consistency. Growing your audience and your blog 

requires that you write and promote your work consistently - if you’re 

writing quality posts and sharing them on a regular basis, it’ll be easier 

to attract more readers. (Even if it takes some time.)

INCREASING YOUR BLOG
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SOCIAL MEDIA MARKETING

The 2 Most E�ective Strategies to Grow Your Readership

Blogging and social media go hand in hand. You 

share your posts with the people who follow you, 

they share them with their followers, those new 

people share them with other new people - you 

get it. 

But which social networks are the best for 

sharing blog posts?

Unfortunately, there is no universal answer - it all 

depends on the nature of your blog and your 

work. Some people swear by Pinterest, for 

example, while others don’t find it worth their time. 

However, the two networks that should be 

included in every blogger’s marketing strategy are 

Twitter and Facebook - they’re the most popular 

around by far. (You can also learn about others in 

our Social Media Marketer’s Beginner Guide.)

How often should you share your blog posts?

All the time, frequently, often, and every day. Not

just your new posts either - all of them. Because 

the sad truth is that most of your social media 

updates just don’t get seen. For real.

Your Facebook posts generally won’t be seen by 

more than two-thirds of your audience. If you’re 

not sharing your posts more than once, then, 

you’re wasting your time. 

What Twitter’s New Rules Mean for Social 

Media Scheduling

https://meetedgar.com/blog/what-twitters-new-rules-mean-for-s

ocial-media-scheduling/

So, what’s a blogger to do? Share and re-share 

your posts, of course! This is something you can 

do manually by saving your updates and 

periodically copy/pasting them into your various 

social media platforms, of course. But you can 

save yourself a lot of time by using a tool that 

shares and re-shares your updates automatically 

for you. (Just click that green button to give it a try!)

Click Here to

Meet Edgar

https://meetedgar.com/blog/what-twitters-new-rules-mean-for-social-media-scheduling/
http://meetedgar.com/the-social-media-marketers-beginners-guide/
http://locowise.com/blog/facebook-page-reach-study-february-2015
http://locowise.com/blog/facebook-page-reach-study-february-2015
https://meetedgar.com/
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Building an email list is a useful way to find new readers and encourage 

existing fans to check out your latest work. Even someone who loves your 

blog posts isn’t likely to randomly check in to see if you’ve published 

anything lately - if you show up in their inbox and let them know you have a 

new post available, though, they’ll know to check it out.

Use these links to learn about growing your list and sending emails that will 

e�ectively promote your content and help build your audience:

Debunk the Myth of Magnetic Content by Writing a Better Newsletter 

http://blog.meetedgar.com/debunk-the-myth-of-magnetic-content-by-writing-a-better-newsletter/

Four Ways to Promote Your Opt-in on Social Media Without Feeling Like a 

Broken Record 

http://blog.meetedgar.com/four-ways-to-promote-your-opt-in-on-social-media-without-feeling-lik
e-a-broken-record/

How to Send Out Emails That Actually Do Something for Your Business 

http://blog.meetedgar.com/201309no-really-heres-how-to-send-out-emails-that-actually-do-some
thing-for-your-business/

15 Quick Tips to Convert Visitors Into Email Subscribers 

http://neilpatel.com/2015/06/25/15-quick-tips-to-persuade-visitors-to-subscribe-to-your-email-list/

Resources
See our resource page at the end of the guide for 
more tools to help you send amazing emails.

COLLECT EMAILS

The 2 Most E�ective Strategies to Grow Your Readership
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That’s it! You’ve planned, put pen to paper, published, 

promoted - pretty much everything!

Use this handy-dandy checklist to make sure you haven’t 

forgotten anything:

Brainstorm up some awesome ideas

Outline your main points

Write the post

Walk away from your work for a while

Edit and revise

Create irresistible headlines

Add some images

Post and promote your post over and 
over again
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RESOURCES

Google Analytics

https://moz.com/blog/absolute-beginners-guide-to-google-an

alytics

Wordpress

www.wordpress.org

Google Drive

www.google.com/drive

Facebook

www.facebook.com

Twitter

www.twitter.com

Essentials

MailChimp

https://mailchimp.com/resources/guides/getting-started-with-

mailchimp/

Debunk the Myth of Magnetic Content by 

Writing a Better Newsletter 

http://blog.meetedgar.com/debunk-the-myth-of-magnetic-con

tent-by-writing-a-better-newsletter/

Four Ways to Promote Your Opt-in on Social 

Media Without Feeling Like a Broken 

Record

http://blog.meetedgar.com/four-ways-to-promote-your-opt-in-

on-social-media-without-feeling-like-a-broken-record/

How to Send Out Emails That Actually Do 

Something for Your Business 

http://blog.meetedgar.com/201309no-really-heres-how-to-sen

d-out-emails-that-actually-do-something-for-your-business/

15 Quick Tips to Convert Visitors to Email 

Subscribers

http://neilpatel.com/2015/06/25/15-quick-tips-to-persuade-visi

tors-to-subscribe-to-your-email-list/

Social Media Examiner - Optimizing Images 

http://www.socialmediaexaminer.com/how-to-optimize-social-

media-images

Mega Popular Types Of Images To Use On 

Twitter 

http://blog.meetedgar.com/are-you-using-these-mega-popula

r-types-of-images-on-twitter-you-should-be/

Creating Free Simple DIY Images That Can 

Boost Your Visibility on Social Media

http://blog.meetedgar.com/status-update-inspiration-creating-

free-simple-diy-images-can-boost-visibility-social-media/

Flickr - Creative Commons 

https://www.flickr.com/creativecommons/

Stockvault

http://www.stockvault.net/

Pixabay

https://pixabay.com/

MeetEdgar

www.meetedgar.com

The Social Media Marketer’s Beginner’s 

Guide

https://meetedgar.com/the-social-media-marketers-beginners

-guide/

What Twitter’s New Rules Mean for Social 

Media Scheduling
https://meetedgar.com/blog/what-twitters-new-rules-mean-for

-social-media-scheduling/

Facebook Page Reach Study Feb 2015

http://locowise.com/blog/facebook-page-reach-study-februar

y-2015

10 Must-Read Resources That'll Change the 

Way You Write Blog Posts, Emails, Opt-ins, 

and More

http://blog.meetedgar.com/10-must-read-resources-thatll-chan

ge-the-way-you-write-blog-posts-emails-opt-ins-and-more/

Why It’s So Hard To Find Your Own Typos

http://www.wired.com/2014/08/wuwt-typos/

How to Write Catchy Headlines and Blog 

Titles Your Readers Can’t Resist

https://blog.hubspot.com/marketing/a-simple-formula-for-writi

ng-kick-ass-titles-ht#sm.0004z15h718kfeni11q125tk2sbmh

6 Lessons For Writing Irresistibly Magnetic 

Blog Post Headlines 

http://www.problogger.net/6-lessons-for-writing-irresistably-m

agnetic-blog-post-headlines/

How to Craft Headlines That Draw People 

to Your Content 

http://www.socialmediaexaminer.com/how-to-craft-headlines-t

hat-draw-people-to-your-content

Email Images

Social Media Writing

https://moz.com/blog/absolute-beginners-guide-to-google-analytics
www.wordpress.org
www.google.com/drive
www.facebook.com
www.twitter.com
http://mailchimp.com/resources/guides/getting-started-with-mailchimp/
http://blog.meetedgar.com/debunk-the-myth-of-magnetic-content-by-writing-a-better-newsletter/
http://blog.meetedgar.com/four-ways-to-promote-your-opt-in-on-social-media-without-feeling-like-a-broken-record/
http://blog.meetedgar.com/201309no-really-heres-how-to-send-out-emails-that-actually-do-something-for-your-business/
http://neilpatel.com/2015/06/25/15-quick-tips-to-persuade-visitors-to-subscribe-to-your-email-list/
http://www.socialmediaexaminer.com/how-to-optimize-social-media-images
http://blog.meetedgar.com/are-you-using-these-mega-popular-types-of-images-on-twitter-you-should-be/
http://blog.meetedgar.com/status-update-inspiration-creating-free-simple-diy-images-can-boost-visibility-social-media/
https://www.flickr.com/creativecommons/
http://www.stockvault.net/
https://pixabay.com/
www.meetedgar.com
http://meetedgar.com/the-social-media-marketers-beginners-guide/
https://meetedgar.com/blog/what-twitters-new-rules-mean-for-social-media-scheduling/
http://blog.meetedgar.com/10-must-read-resources-thatll-change-the-way-you-write-blog-posts-emails-opt-ins-and-more/
http://www.wired.com/2014/08/wuwt-typos/
https://blog.hubspot.com/marketing/a-simple-formula-for-writing-kick-ass-titles-ht
http://locowise.com/blog/facebook-page-reach-study-february-2015
http://www.problogger.net/archives/2014/04/15/6-lessons-for-writing-irresistably-magnetic-blog-post-headlines/
http://www.socialmediaexaminer.com/how-to-craft-headlines-that-draw-people-to-your-content


www.meetedgar.com

Put Edgar to work for less than $2/day!

Get started now!

https://meetedgar.com/
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